Final Exam
Visual Ad, Analysis, and Speech 

Your final exam will consist of 3 parts: 
I. Visual Ad: 30 pts. – Submit to the Drop Box
II. Ad Analysis: 40 pts. – Submit to the Drop Box
III. Speech: 30 pts. – Discussion Board
Due Date: Final Exam – May 10 

I. Visual Ad. You will create a visual advertisement based on your argument essay topic. You will use visual rhetoric to convince your audience of your argument. Use the visual ad lesson to guide you.
The ad should be one page of a Word doc, PDF, or PowerPoint slide. You may even create an ad on a half sheet poster board, if you wish. You may borrow images from the internet, or you may create an original picture. Make sure that the images you borrow represent your own unique creativity and are not borrowed from another argument that is similar or identical to yours. For example, if your essay is about the dangers of plastics in the ocean, make sure your pictures are not from an environmental website that warns about the same issue.
Your ad should incorporate the following:
· Represents your argument clearly: Creative, well-thought out design.
· Represents all three persuasive appeals: pathos; logos; ethos (it can be dominant in one appeal, but the other two appeals should still be represented).
· Contains a combination of text and pictures
· Is visually appealing: pictures; graphics; color; shading
· Is neat, tasteful, and professional. 


II. Visual Ad Analysis: You will compose a one page write up analyzing your visual ad. You will explain how your ad gets your argument across to the intended audience.  
Your ad analysis will explain your thought/idea behind the creation of your ad. You will start out by explaining your argument and action/change that should take place. You will explain the audience you are targeting, where your ad would be presented (newspaper, magazine, billboard, flyer etc.), why you used certain rhetoric appeals, and visual techniques (color, text, image, etc.). What reaction are you evoking from your audience? 
Your analysis should incorporate the following: 
· A one page analysis. Page set up in MLA format. Title needed.
· Organized paragraph form. 
· You may use 1st person POV.  Ex: I used a predominantly logos-based ad because my audience would need to know …. I thought the black and white color showed contrast and light….
· Pay attention to grammar, spelling, and organization. 

III. Speech: You will use rhetoric techniques in speech to convince your audience about your argument. 
Your speech will contain rhetorical appeals and techniques that are found in persuasive speeches. You will draw from your lessons and assignments on speech analysis. You may include information from your argument essay or any research that wasn’t included in your essay. 
Your speech should incorporate the following: 
· Speech length – Minimum 2 minutes; Maximum 3 minutes. 
· Use persuasive appeals and techniques to assert your argument. 
· As the audience, I should be able to detect the appeals and techniques you use. 
· Your voice and video must be clear and audible. 
· You must present yourself well. You do not need a full body image; a head/torso image is fine. 
· You may use the video feature available on the Discussion board or upload your own. I recommend sticking to what you did for your intro video since you know it worked. 




Final Exam Rubric
Argument Ad, Analysis, and Speech
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	Visual Ad Requirements
	Points Earned

	10
	Persuasive Appeals: Pathos, Logos, and Ethos are clearly present in the ad. (The ad may have a central appeal, but all three appeals are present in some way). The appeals are effective in relaying the message to the intended audience.
	

	10
	Visual Appeal: (images, color, neatness, text, grammar) 
It is clear how the visual appeal lends to the argument.
	

	10
	Creativity: The overall ad is creative and effective.
	

	
	
	

	Points
	Ad Analysis Requirements
	Points Earned

	5
	Paper is set up in MLA format.
	

	10
	Organization: Essay is organized. Writing flows well. Meets required length.
	

	20
	Analysis: The intent of the ad is explained. The effect of the persuasive appeals and other visual rhetoric on the audience is explained. 
	

	5
	Grammar: Spelling, grammar, sentence structure.

	

	


	
	

	Points
	Speech Requirements
	Points Earned

	5
	Speech is audible, clear, and meets time limit. 
	

	15
	Rhetoric: Persuasive appeals and rhetorical techniques are evident and effective. 
	

	10
	Clarity: Speech is organized. Rhetor is articulate, well-rehearsed, and presents a clear delivery of the argument.
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